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As marketers, we drive change for our businesses and the world in which we live. Since 1968, Effie has championed the value of effective marketing as the fuel for meaningful business and organizational growth. 

[bookmark: _GoBack]The 2020 Awards represents Effie’s mission to lead, champion and inspire the practice and practitioners of marketing effectiveness in our industry. Effie Worldwide, a non-profit educational organization, is as committed as ever to recognizing marketers who are embracing opportunities and creating the most effective ideas of the year – ideas that work. 

When preparing your entry, keep in mind that Effie is open to all forms of effectiveness - the determining criteria for measuring effectiveness takes into account the level of challenge of your objectives and the significance of the results achieved against those objectives. It is the entrant’s role to make a compelling case to the jury about the effectiveness of their case. Tell the jury how you inspired change, built your brand and grew your business. 

An Effie case showcases the same process that creates marketing excellence. Teamwork across client and agency; an in-depth understanding of the challenge, context and objectives; the insight and idea linked to the challenge; and bringing the idea to life in a way that drives measurable and meaningful results for the brand, organization, and business. We encourage participants to use the Effie process as a way to strengthen the core of creating and learning from great work.    

We look forward to seeing your campaign in this year’s competition.POSITIVE CHANGE: ENVIRONMENTAL
ENTRY FORM ESSENTIALS






Effie Entry Form Template: This document can be used as a guide when crafting your Positive Change: Environmental submission, allowing for easy collaboration with team members and partner companies. However, your answers to the questions on this Entry Form must be copied into the Entry Portal. Additional data is captured in the entry portal and required in order to submit – please begin working in the Entry Portal prior to the entry deadline.

ELIGIBILITY

· Campaigns that ran in India between 1st October, 2018 to 30th September, 2019 are eligible for entry*. All results must be isolated to India during this time period. Including results beyond the end of the eligibility period is grounds for disqualification. It is encouraged to include prior year data for context.
· Work may have started running before 01/10/18 and it may continue running after 30/09/19. All presented work must have run at some point during the eligibility period and the results score will be based on data within the eligibility period.  
· *Grace Period:
If your effort launched September 11-30, 2018, you can include data/work from that time period.  
If your effort ended October 1-23, 2019, you can include data/work from that time period.
· Efforts entered to the Positive Change: Environmental categories must have as one of their main strategic objectives changing audience behavior towards more environmentally sustainable choices and environmentally conscious messaging must be a part of the marketing communications. Criterion for this award is the result of behavior change toward more environmentally sustainable choices, with these elements being considered in judging: Awareness, Trial, Substitution, Change in Use.
· Review the Positive Change (Effie 2020 Rules & Regulations): Environmental category definition for additional requirements. Judges evaluate work on effectiveness in the context of the category definition and will lower their score if requirements are not met.
FORMATTING REQUIREMENTS & REASONS FOR DISQUALIFICATION

· Review all Reasons for Disqualification (Effie 2020 Rules & Regulations). 
· Word Limits: Because each entrant has a different story to tell, question word limits are kept broad; however, entrants are not required or encouraged to utilize all space provided. Judges encourage brevity.  
· Charts and graphs to display data are strongly encouraged throughout the form. You can submit up to three charts/graphs in sections 1-3 and up to five charts/graphs in the results section. To insert charts & graphs in your responses in the Entry Portal, save each chart/graph individually as a .jpg image. Ensure charts & graphs are sized so they are legible when viewed in the entry portal. (700-900 pixels wide or tall encouraged.)
· Do not include images of your creative or other images (including social media screenshots) in your written entry. 
· External Links: Do not direct judges to external websites – the judges can only review the content provided in your written entry and creative examples.
TOP TIPS

· Provide context throughout your entry, as judges may not be familiar with your brand or the nuances of your industry category. Context is critical to understanding your business situation and the significance of your results.  
· Be clear, concise, compelling and honest. Tell a story, linking each section of the entry form together. Shorter, well-written entries typically stand out. 
· We are in the business of marketing. Your entry should be written with your audience, Effie judges, in mind. Judges are your industry peers. Address questions they may have within your responses. Entrants are encouraged to ask colleagues who don’t work on the brand to review the entry. Limit industry jargon & define industry terms.
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